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1919 M Street, N.W.
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Washington, D.C. 20554

Dear Mr. Caton
On behalf of Mt. Wilson FM Broadcasters, Inc., licensee of Station KKGO-FM, Los
Angeles, California, there is herewith transmitted an original and 10 copies of its “Further

Reply Comments”, in the DARS Rulemaking proceeding.

Very truly yours,

Robert B!
Enclosure

Y
9 71 /
No. of Copies rec’'d _@___,__,/

List ABCDE




DOCKE™SHLE COPY ORIGINA

BEFORE THE

Feveral Communications Commiggion

IB Docket No. 95-91 /

In the Matter of )
) GEN Docket No. 90-357
) RM No. 8610
Establishment of Rules and Policies for the ) PP-24
Digital Audio Radio Satellite Service in the ) PP-86
2310-2360 Mhz Frequency Band ) PP-87
Further Repl mments of Mt. Wilson FM Br Is, |

Mt. Wilson FM Broadcasters, Inc., licensee of Station KKGO-FM, Los Angeles,
California (hereinafter, Mt. Wilson) has filed both Comments and Reply Comments in the
above referenced proceeding.

The Reply Comments of Digital Satellite Broadcasting Corporation (hereinafter,
Digital) references a menu of organizations which filed Comments, allegedly in support
of DARS, the purpose of such reference obviously being to convince the Commission of
“...the wide variety of organizations that support immediate licensing of the current
DARS applicants” (Digital Reply Comments, Pgs.2 and 3). Included among the “wide
variety” were commercial and public broadcasters; it then identified four such entities,
KJAZ Satellite Radio, (hereinafter, Satellite Radio), WPFW (a non-commercial FM radio
station), Native American Public Broadcasting Consortium (hereinafter, NAPBC) and Bell
Broadcasting Company (hereinafter, Bell) (Digital Reply, Pg. 3 and Footnote 11).

The support of broadcasters (especially commercial) for DARS, in any significant
numbers, would be noteworthy. However, even in the kindest light, the Digital pleading

is, simply stated, misleading and intended to deceive the Commission.



Satellite Radio is not a broadcast station, either commercial or non-commercial. It
is, in fact, a programmer which provided a jazz music format via satellite to cable systems
across the United States (see Comments of Satellite Radio, appended hereto as Exhibit
A).Y Satellite Radio ceased operation in 1995 primarily because “The signal wasn’t coming
over the public airwaves so you couldn’t get it on the car radio” (see Exhibit B,
Newspaper story pertaining to demise of Satellite Radio and Exhibit A).%

Digital also references Bell as an example of another commercial broadcaster which
filed Comments in support of DARS. Unlike Satellite Radio, Bell is a broadcaster.
However, contrary to the Digital representation, the Bell Comments clearly and
unequivocally opposed the concept of a DARS operation. Bell does, however, set forth
the argument that if the FCC 1s determined to go forward with DARS, such service should
be rendered as a common carrier and that DARS licensees “...should not be permitted to
either offer their own programming or control the programming broadcast from the
satellites” (Bell Comments, Paragraph 12, see Exhibit C). No reasonable reading of the
Bell Comments can be construed to reflect support for the “...immediate licensing of the
current DARS applicants”.

Digital also identifies NAPBC as yet another broadcaster (presumably public)
which filed Comments in support of DARS. While it is correct that NAPBC filed
Comments in support of DARS, NAPBC (like Satellite Radio) is not a broadcast station.
NAPBC describes itself as follows:

“The NAPBC is in business to encourage the production and dissemination of
quality telecommunications programs for public broadcast and educational uses by
both NAPBC and general audiences....NAPBC is a national program development,
librarying and distribution agency that represent a membership of public radio

L The principal of Satellite Radio, Ronald Cowan, was the principal of KJAZ, Inc., the prior
licensee of radio Station KIAZ, Alameda, California. The station was sold to Z Spanish
Radio Network in 1994,

it

Unless otherwise regulated, DARS will be carried on car radio. Predictably, many local
radio stations will suffer the same fate as Satellite Radio.



stations serving rural reservation communities in the U.S. and Alaska.” (See

Comments of NAPBC, attached hereto as Exhibit D).

To recapitulate, Digital affirmatively asserts to the Commission as evidence of
support, indeed “compelling” support, a “...wide variety of organizations that support
immediate licensing of the current DARS applicants” (Digital Reply, Pgs.2 and 3) and,
further, embellishes such assertion by specifically referencing the support of commercial
and public broadcasters. Neither Satellite Radio nor NAPBC are broadcasters. Bell, the
only identified commercial broadcaster, opposed DARS. The “wide support” to the extent
that it incorporated commercial broadcasters is a fiction, a myth.

Ordinarily, Mt. Wilson would not file an additional pleading after the “Reply
Pleading” filing date. Mt. Wilson, understands the significance of the Digital effort to
convince the Commission that “... even commercial and public broadcasters” support
DARS. Digital’s treatment of this matter is shameful and, indeed, undermines whatever

other alleged “facts” are asserted in support of DARS.

Respectfully submitted
MT. WILSON FM BROADCASTERS, INC.

W 9%l

Robert B. Jacobi

Cohn and Marks

1333 New Hampshire Ave., N.W.
Suite 600

Washington, D.C. 20036

Date: October 27, 1995
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Comments of KJAZ Satellite Radio
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COMMENTS OF KJAZ SATELLITE RADIO

KJAZ is a Non-Profit cCalifornia Mutual Benefit Corporatiocn
dedicated to the furtherance and education of mainstream Jjazz
music. Mainstream jazz is the music of Miles Davis, John Coltrans,
Charley Ningus, Dave Brubeck, Jelly-Roll Morton, Charlaey Parker,
and a multitude of others as comparad with New Age or elasvator
jazz, which has become a populist format in almest every radio
market in the country.

The mainstream jazz aficionado constitutes approximately 3-5% of
the radio audlence and is the highest demographic of any musical
format including classical. They have the highest incomes, the
most education, and are passionate about their love of tha music.

Of the approximately 8,000 to 9,000 commercial radiec licenses in
the U.$. today, less than 40 stations progran mainstream jazz. The
audience is simply not large enough to support the returns
necessary for the cost of a commercial license in today's

marketplace. In almost all of the major markets across the
country, the only place that a jasz aficionado can ¢get access to
the music are through Public Radiac stations. There are

approximately 300 public radie stations that program some kind of
mainstream jazz:; this number is shrinking, and the quality of
programing is diminishing as a direct result of impending cutbacks
for Public Radio.

KJAZ Radio broadcast over 92.7 FM from a San Francisco transmitter
for 35 years. It was the first 24-hour-a-day commercial mainstream
jasz station in the country. To my knowledge, when it went off
the air in July of 1994, it was the last remaining 24-hour-a-day
mainstream jazz station in the country. In an effort to keap the
apirit of KJAZ alive, we formed a new Non-Profit Mutual Benefit
Corporation and began breoadcasting off the SATECOM I Satellite to
cable systems across the country. Since radic is a numbers game,
our thought was that if we could reach jazz lovers from all over
the country, we could accumulate sufficient numbers to attract
sponsors and advertisers to support our efforts. After niq;
Mo. of Copies rec
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KIAZ SATELLITE RADIO « P.O. Box 1450 « Alameda. CA 94502 « Phone: (510) 769-4800 » Fax: (510) 769-4849
A Coailtornla Non-Proftt Comoration
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COMMENTS OF KJAZ SATELLITE RADIO (Continued - Page 2)

of breoadcasting off SATECOM I, KJAZ Satellite Radio went off the
air August 14, 1995, The principal reason that our effort was
unsuccasgful was the j W

Lheliry cars.

Satellite delivered digital radio that can be received in the cars
would make possible KJAZ-type programming that is just simply not
available in today's current marketplace. If we at KJAZ bave this
experience, I am certain that there must be many other niche
formatz that are also under-served and are only aeaconomically
feasible when "bundled" with listeners on a national basis.

It is for these reasons that we are urging you to license Satellite
Digital Audio Radio Services jxwediately.

14 H.
Praesident

KIJAZ Satellita Radie
(510) 7&69-5101
August 23, 1995

Cowan



Exhibit B

Newspaper Article from San Francisco Chronicle



‘ KJAZ Can’t Cut It on Cable, Shuts Down

BY JESSE HAMLIN

Chronicle Staff Writer

JAZ has died — again. And this time it
looks like for good. '

The venerable jazz radio station, which
had tried to survive on cable after going off
the airwaves last August, pulled the plug yes-
terday at 11 a.m. The money ran out, again.

“It was a financial decision,” said station
manager Vester Emerson, who announced
the station’'s demise yesterday on the air.

“The bottom line is we couldn’t generate
enough funding through corporate sponsor-
ship and fund raising to keep going. We are
ceasing to broadcast.”

Most of the $70,000 monthly cost of run-
ning KJAZ was paid by Ron Cowan, the belea-
guered Alameda real estate developer who
was forced to sell the station’s FCC license

last year to pay off $4 million in bank debts
borrowed against KJAZ.

Cowan, who bought KJAZ in 1980 for
$1.4 million and sold the license for about
$6 million to Z Spanish Radio last year, re-
portedly poured more than $5 million of his
own money into KJAZ over the years.

“Ron has supported KJAZ for a long
time,” Emerson said, “and it got to the point
where it was no longer possible. We were so
far from breaking even it wasn'tevena
stretch.”

Cowan could not be reached yesterday
for comment.

Before the old KJAZ went silent last year,
Cowan led an extraordinary public fund-rais-
ing campaign to save the beloved station,
which had broadcast for 35 years; it netted an
impressive $1.3 million, but not enough to
keep America’s only remaining commercial

jazz-radio station on the air.

Last December, KJIAZ refashioned itself
into a nonprofit station and began sending its
satellite signal to cable systems throughout
the Bay Area, Monterey and in New York
City. The station, Emerson said, was available
on 127 cable outlets.

But because there is no ratings systems
for cable, no one knows how many people
were listening. The station’s Friends of KJAZ
fund-raising campaign raised about $175,000,
Emerson said, and San Francisco Federal was
one of the few corporate sponsors to sign on.

To get KJAZ, listeners had to first have ca-
ble, then pay to hook up the FM service. The
signal wasn’t coming over the public air-
waves 50 you couldn’t get it on the car radio.

“Not being available in automobiles was a
major drawback,” Emerson said.
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Comments of Bell Broadcasting Company
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CONMENES OF RRLL RECADCARTING CONPANY

Bell Brosdcasting Company ("Bell"), by its attornmay,
heraby respectfully submits tha following Cosments in this
proceeding:

I+ Boll Broadcasting Cempany.
1. Bell Broadcasting Conpany was originally touﬂg:.d in

————

1955 by two African Americans, Haley Bell and Wendell Cox. The

company vas initially awvarded a co;ltruction panit"ror an AM
station, WCMB, which operates to this day serving the Black

population in the vicipity of Detroit, Mighigan. The company slso
owns an PN broadocast station, WYZZ, licensed to Datroit, as well as

othar AN etations situasted at Frankenmuth, Michigan, and Bay City,
Michigan. 7To this day, 1008 of the stock of the co_gp_g;_vw_h

benaficially owned by African Amaricans.

S R

2. Bell is £1ling thess Comments becsuse it is concerned

———
with ths trand tovards more and more concentration of contrel of

- ——— —

;\‘o. of (,"m;::—d OB' C(
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broadoasting in the hands of a few large companies. Heratofore,

the FCC and the Congress have promoted a policy of diversification,
i.8,. it has baan considared "qood" to have the widest possible

4003

number of differsnt volces for expression of ldess, thraugh
broadcasting. Recently, hovever, it has baeccme rfashionable,

particularly in some libartarian circles, to advocate that the
government abardon all efforts ¢to diversify the voices of
expression in favor of & so-called "fres market" approach, im which

4 feV large companies will be permitted to Qun all of the broadcast
outlets in the United States. Bell belisves that this netion ls

grievously misplaced. It ie misplaced because there ism not and
cannot ba a truly "fras market® in brosxdcasting, eo long as the
sarket is creuted by tha govarnment. Bo long as tha FCC specifies
the spestruw that can be used for broadcast purposes, and so long
as the FCC limits the usas to which that spactzum can ba put, the

market is not free; it is a creation of government. That being so,
Ty

government has a responsibility not to allow the crestion of

Mﬂ ¢x. sani-monopolias.
3. This procsading oontemplatss that a handful of

lioenses will ba issusd to s fev large companias, vho will be
persitted to offer multi-channel audic broadcast services by direct
transnission from satellites. zvidently, thas FCC contemplatss that
these conpanies vill be pernitted to control the programming of all
these channels. In thess Comments, Bell will shov that such a

result is not in the public interest; that, at most, satellite

ownars should be reguited to operate as cormon carriers, and not to
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oontrol the programsing broadcast ovar their facilities.
I1. The Threst to Pxee Broadoasting.

4. In {ts NPRM, the FCC requests comuente on the threat
that DARS may posa to the conventional broadcasting industry. That
threat is very resal. As the MPRX pointe out, € NH: of bandwidth
can be uped to provide 75 channels of CD guality ausic programming.
Mt the FCC doas not Rropose to limit DARS to music. To the

——— ~—— e

contrary, as pointed out at paragraph 54 of the NPRM, DARS

licensses mnay use suns of their spectrum for low data rate audio
(voice). Thus, & DARS licenses might offar 60 high gquality music

channels and use the rest of its spectrum for, parhape, 50 voice~
quality ehannals. These dhannsls zould offar auch popular programs
4¢ the Rush Linbaugh Show, G. Gordon Liddy, the Black Avenger, etc.

By using a memory chip in the customar’s raceiver, local nevs for
all f£ifty states ocould be sant and stored at regular intervals.

Tha custoaer could rotriwo t.hat ‘nevs, usually no more than a half

- ———— 1 L bimtay s - = ..,

honr old, by pu-hinq a hutton. Othear channsls c¢ould carry

W e e———

continuous naticnal and worid news, stock market guotes, religious
prograns, foreign language prograss, etc. A customer squlpped with
such a radio would have absolutely ne reascn to uoton to bu l.oeal
AX ox MM stations! o

S. Intarestingly, the PCC has tha capacity to put
conventional Dbroadcsstars out af businass, Tight now, without
remorting to satellites. Approximately 300 MHZ of prime spectrum

is baing ceded back to civilian use by the military. That
lp-eu'ui, parts of waich lie in the high desirable 300 Mde range,
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sonld be used to cresate a sacond M band, or to create many nev VEF
talevision stations. It will not be usaed for that purpose, bacause
the Commissioners have comnon ssnse, j.g., they recognite that the
fres TV and audio brosdcast industries could not withstand such a
proliferation of nev stations.
6. The only diffarance betwear tarxagtrial b__{gf_‘_g_l_-_ﬂns %

lnﬂ satellite bzudnnting is the plntorl trn vhi.eh the

- T T ey,

broadcasts originate. In the one instance, it is a tovar, situated

on iand; in the other, & satellite orbiting in space. Thers i{s neo

other aifferenca. The Comaission should, therefore, apply the same.

SommOn sense appr«ch to satellitas hrudcut allocatioru tl-ni Iti

¢ ———, R e R T~
i

lpplho te mrutrhl tllac-tlon- Thare are obvious u-it- to

J———

~~~~~~

the number o¢f nev -tations that carn ba allowvated, without
destroying thes sxisting system.
III. DARS Licseansess Should Opesrats as Comaon carriers.

7. It costs approximately %40,000,000 to launch a
satsllite. Bull does noct have §40,000,000. It does, howaver, have
sufficiant resources te leaae a channal from a satallite owner, at
narkat rates. If such a channel bacame available, Bell would, in
fact, leass the chennel and make its preograwming available,
nationvide.

8. HNistorically, when an engineering project required
the investasant of huge amounts of capital, it has been the practice
to require the owners of the projact to sServe sveryone equally and
fairly. In the late 1900‘s the building of railreads required
snormous investasnts. The government responded by encouraging
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those investaents, but regulated tha rsilrcads as common carriers
and required theam teo servs 3)! austomers at the same ratss and upon
the sans tezrns.

9. Similar regulations wvere applied to the slectric and
gas utilities and to the talagraph and tslephons companies. There
;u & recognition that it vas not practicable to have & doten or
sore slestric or gas companies serving one city, or a dosen or more
talephone or telegraph companiss. Tharufore, M_ﬂl}l__{_nntnt
created monopolies, but demandsd, in return, fair and aquitable

i

P B

traatazent for &1l w-tohnrg[.

10. In the case of DARS, the FCC proposes to issue as
meny as four licansss. As a practical matter, however, few
citisens vill have the desirs or the nasd to install mors than one
sarvice in their home, office, or car. Ons sarvice, offering &0
channals of music and %0 additional channels of voice-guality
audic, should certainly suffice. Thus, ths owners of that smrvice,
if they are parnitted to control the prograxsing, will control all
ot the ideas disssminated to their liatenars. If the servics
decides to carry Rush Lisbaugh and not to carry tha speaches of
Prasident Clinton, listenars will get Limbaugh, not Clinten (and
vice versa). MNoreover, bacause of ths high signal guality of DARS,
and ths convenience, there is little reason to believe that
listeners vill care to tune back to tha conventional broadcast
bands, AN or FN.

11. Furthermore, sven if thers ars four competing DARE
licensess, initially, it is guite likely that one licenses will
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soon ¢came to dominate the market. Indeed, that licensas {s likely
to evantually purchase the systems of the other licensee, enabling
it to contrel gll audio broadcasting in the United States. Bell
cannot Believe that such a result is in the public interest.

13. 7That is why Bell urges that, if tha FCC is detsrnined to
authorize 4direct audio broadcasting frem satellites, tha DARS
licensvees should be required to make their channals available for
lease by indespendent programmers, such as Ball, and w
E.-'!liji" to either offer their own programming or control the

. ———

programaing broadcast from the nt-_l}i}_n_. Interestingly, if all
of the 40 MNHz vhich the FCC proposss to dedicate to DARS vare

avarded to just goa licenses, thers might well be encugh channals
available To allow zlmost svery existing broadcast licenses in the
U.8., to have at lesast one veice guality channel, provided, that
is, that the channel could ba leased.

IV. Hew Will DARS Be Suppeorted?

13. As the NPRM poipks out, one propossd DARS licensee

H“H
plans to use sdvartising to gupport its aystem, vhile the cthers
propose £o sall their sarvices~-se-subsaribers. Ball vholshsartedly
agrees with the NAB that, if DARS is to be made available to only

three or four masnoth companies, they should be permitted to offer

servics only on a wsubsgription basis, and thay should not be
- gl — _ ittt

peranittad to sell advertising.
14. Already, Zrses hyosdcasters face sarious cowpetitive

thrests from CATV systems vhich sell 1local advertising.
Puzthermore, broadcasters’ sudiences ars thrsatensd by compstition

doot
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fram CD and tape players. There are not surricient advertising
revenues available to vithstand conpetition for thoss revenues Z£rom
an advertising supported national DARS mystea.

1s. Bell points out, hovever, that reguiring DARS
licensess to sarve as common carriers would ameliorate soma of
thase probleas, by opening the door t¢ smaller, advertising=-
supported players, 2.3., bell, to obtain acceass to the satellits
radic marketplace. Por this to happen, hovevar, the DARE licensees
Bust not only be required to cperates as common carrisrs; wt

h. forbidden from offering so-callad "pulk rntn" othorvin, ans

oot ! g . . 1A 1, ——a - —

llrgn calpany could and would buy all of the availnblc cnmmll, at

P ] gens

& discounted rats.
V. Skould the YOC ¥old an Austion?

16. The NPRM requests comments as to whether the PFCC should

suation ths aspectrun to be used for DARS. The PCC s to be
congratulated upon the asfficiant wanner in which it set up and
completed the successful Personal Communications System (PCS)
suctions, vhieh raised some 937 billion for the treasury. The
aonias frem thase auctions, howaver, did noct come from a monay
tres. Nost of the spectrum vag purchased by telaphons companies,
and vill ba pajid for by telsphone c¢ustomers, in the form of higher
telephone bille. Since most teslephone customers probably don’t
vant toe pay thess higher rates, the auctions resulted in the
imposition of » tax on telsphons ssrvice. This is not necessarlly
a bad thing; iv simply nesds tc bea understoad.

17- In the case of DARS, the monies raised by an auction

A Ny s ———
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vould, of gourse, be pajd. ulripstely, by the subscyibers to those

servicas. To the sxtent that the DARS ljicanses are required to
provide common carrlage, any hugs sume of monay paild for spactrun
at an suction could and would be passed on te prospective channel
lessess (g.g.., Bell) and might price smallar companies cut of the
sarket. If therefore, the FCC adopta Bell’s. suggestion that. the

as. be requirad to provide comupn-oarxiags, Bell does
not faver the auvtien approash,

18. As a practical matter, thare are¢ prebably no more
than four cowpaniaes in the V.8., vhe have the financial vheravithal
and willingness to launch satellites for DARS. Thersfors, an
auction is not needed. Construction psrmits could be issued for
limited amounts cf time (p.g.. § months) and, i¢ a satellite was
not launched and made operational within that time, the persit
could ba forfeited, and gomeons alsa given an opportunity.

vi. The Prinoiple of Divarsity.

19. In closing, we return to a matter touchad upon,
sarlisr, 1.a., the principle of diversity. For years, the FCC has
folloved a policy ©f maximixing the number cof diverse veices for
80l! axprassion, in ths broadcast narket placs. In this
procesding, hovever, the FCC peanms to have departed from that
policy, in favor of a policy which would place hundreds of audio
broadcast channals in the complete control of three or four mammoth
organizations.

20. Bell Broadcasting Coapany beliaves that the foraer

)

pelicy of maximizing ths number of djfferent voices for self

Yy - -

hoog
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o:prouion is still the right policy, for a number of very oound

Erre—t

reasans. One rmason is that the davslopmant of & csntrally
contrelled Digital Audic Radio Satellite Service would very likely
destroy the current broadcast systes, putting 300,000 pecple out of
vork. These pacple vould £ind no replaceamant jobs in the centrally
ocontrolled systam, becauss it would be operatsd with just » fev
hundred axplovess in mome centrsl location, g.9., New York City.
21. Ecopomics aside, however, it is simply dange erous teo
concantrate #0 much contxol.ever the dissemination of jdeas, in _t}u

hands of » fav large organjzations. There is no guarantas that

they will allow or encourage the robust discussion and intaerchange

of ideas, wvhich the public interest reguires. Thersfore, Bsll doas

not favor the approach advocated in this procesding, bhut suggests

an alternative approach, as set forth in these Comments.
Respectfully submitted,

Beptember 13, 1998 BELL BROADCASTING COMPANY

Lav office of ﬁ
LAUREN A. COLBY

16 E. Fourth Straet By:

P7.0. Box 113 uzcn A Cdl

Fredaxrick, MD 217085-0113 Its Attorney
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Comments of Native American Public Broadcasting Consortium
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COMMENTS OF

NATIVE AMERICAN PUBLIC BROADCASTING CONSORTIUM

The Native American Public Rroadcasting Consortinm, Inc., of Lincoin,
Nebrasks, submits these comenenty on the above mutter before the commtission. The
NAPBC is in business to encourage the production and dissemination of quality
telecommunications programs for public broadeast and educational uses by both
native American and general mudiences.

NAPBC is a national program development, librarying and diswribution agency
that represents a membership of public radic stations serving rural reservation
cormumunities i the U.S. and Alaska,

NAPBC is currently developing 4 satellite interconnection system for the
program sharing and exchange for these 20 native controlied staticns. H is our intent
to upgrade or install a station sites’ digital audic programming and production
capability.

Native American reservation communities are highly rural and isolsted aress
and do not have many choices in terms of using telecommunications secvices. The

development of Digital Radio Sexvices (DARS), would greatly enhance the diversity
of medix choices available to rural Americass, Particularly Native Amerncans.

DARS would also afford NAPBC the opportunity to choose from 8 more

competitive marketpiace for digital audio services for the American Indian on Radio
Sasellite. or AIROS Nerwork

Naiive Amedcan Public Broadcasting Consortium, ine. : .
P.0. Box 83111 No. of Copies rec'd OC} [

Linookn, Netraska 58501 ListABCDE
(402) 472-3522
FAX {402} 472-867%
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NAPBC supports the rule making to license DARS as a service that can be
affordable and accessible to rural communities. DARS will provide a wider coverage area
for specialty programming that are relevant to rural community needs, which will satisfy
consumer deanand for higher Gidelity and increase the number of program options for users
such a8 AIROS, and is technically feasible with existing technology. DARS will also be
subject to market farces in offering its programming options to service providers,

Therefore, NAPBC agrees with the proposed rule making and the FCC that DARS
will provide new options for rural public interest benefits, that there is a demand for this
new service for more programming choices with higher fidelity and that the FCC should
move mapidly to esuablish DARS in order for these new services and benefits can be made
available to the public as soon as possible.

RESPECTFULLY SUBMITTED,
%AL /‘L
Frank Blythe,

Executive Director, NAPBC

4003



CERTIFICATE OF SERVICE

I, Chiquita K. Tanner, hereby certify that on this ﬁzﬂ\ day of October, 1995, a
copy of the Request to File Additional Reply Comment and Additional Reply Comment

was mailed U.S. Mail, First Class, postage prepaid to the following:

W. Theodore Pierson, Jr., Esq.

Pierson & Tuttle

1200 19th Street, N.W.

Suite 560

Washington, D.C. 20036

Counsel for Digital Satellite Broadcasting Corporation

Ronald H. Cowan, President
KJAZ Satellite Radio

P.O. Box 1450

Alameda, California 94502

Lauren A. Colby, Esq.

P.O. Box 113

Frederick, MD 21705-0113

Counsel for Bell Broadcasting Company

Frank Blythe

Native American Public Broadcasting
Company

P.O. Box 83111

Lincoln, Nebraska 68501

Valerie Schulte, Esq.

National Association of Broadcasters
1771 N Street, N.W.

Washington, D.C. 20036



